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Behavior of Chinese Tourists in Searching Tourism Information
about Thailand via Internet
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Abstract

The purpose of the independent research "The Behavior of Chinese Tourists Searching Thai Tourist
Information through the Internet" is to study the behavior of Chinese tourists searching Thai tourist
information through the Internet. This research uses the concept of a theoretical model of consumer
behavior and uses statistical sampling methods as tools to collect data on Chinese tourists total of 400
people. The data uses descriptive statistical analysis such as frequency and percentage, mean and standard
deviation. The results show that Chinese tourists mostly search for tourist attractions. The purpose of
searching is to search for information and knowledge of tourist attractions. They mostly search information
through the Internet. The most searched method is to search for keywords. The most frequent search is
3-4 days a week, and the most searched period is 15-29 days before the trip. The channels for searching
information are divided into 7 parts, namely: booking travel air tickets, booking accommodation, finding

food information, popular tourist destinations, interesting tourist activities, shopping, and travel.
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