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Abstract

The study is conducted to explore mindfulness and the decision process of food consumption of
diabetics in Chiang Mai Province. The population in this study was the patients with diabetes living in Chiang
Mai Province. As the number of the population was unknown, the Cochran formula was used to calculate
an ideal sample size of 400. A questionnaire was used to collect data from patients with type 2 diabetes
mellitus selected by convenience sampling as a sample group. Questions were used to sift patients with
type 2 diabetes mellitus caused by their pancreas producing insulin below the norm or some abnormality
which resulted in the inability of cells to use insulin. The data acquired was analyzed by descriptive statistics
including the frequency, percentage, mean, and by inferential statistics consisting of Multiple Regression
Analysis to test the relationship between factors affecting food consumption behaviors and Simple
Regression Analysis to test the relationship between food consumption behaviors towards satisfaction of
food consumption for good health.

The study revealed that the sources or persons influencing the respondents, diet control was
advice from doctors and nurses. This resulted in making them interested in their diet control in order that
the sugar level in their blood was not higher than normal. As for the awareness of the consumption problem
which affected diabetic symptoms, the subfactor with the highest average was the awareness of consuming
consistently starches, fruit, and / or all sugar-sweetened beverages in several meals resulting in a sugar level
in blood higher than normal. Concerning food consumption behaviors, the majority of the respondents
avoided alcoholic drinks, such as liquor and beer. With respect to satisfaction towards food consumption
for good health, the subfactor with the highest average was diet control which promoted good health and
helped reduce medical expenses on diabetes complications and diseases. Regarding the mindfulness factor
in terms of awareness, the subfactor with the highest average was “I am aware of thoughts coming in my
mind.” As for mindfulness in terms of acceptance, the subfactor with the highest average was “I try not to
make myself busy so that | can let thoughts and feelings come to my mind.”

The results from Multiple Regression Analysis were sources or persons influencing the behavior
control in connection with food consumption, but the awareness of the problem affecting diabetic
symptoms had no effects on food consumption behaviors. Concerning mindfulness in terms of awareness,
it did not affect the food consumption behaviors. On the other hand, mindfulness in terms of acceptance
influenced food consumption behaviors.

The result from Simple Regression Analysis was the food consumption behaviors affected the

satisfaction towards the food consumption for good health.
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