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A FEASIBILITY ON AN INVESTMENT IN A PASTEURIZED TANGERINE ORANGE JUICE
FACTORY IN AMPHOE FANG, CHANG CHIANG MAI
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Abstract

This independent study was conducted to study the feasibility of an investment in a pasteurized
tangerine orange juice factory in Fang District, Chiang Mai Province. The feasibility of the project was
analyzed in terms of five aspects which were environmental, marketing, technical, managerial, and financial
aspects. The primary data was collected by in-depth interviews with three business owners of orange juice
production in Chiang Mai Province selected by purposive sampling. The questionnaire was used to gather
the marketing data from 400 consumers in Chiang Mai Province. This sampling group was chosen by
convenience sampling.

The findings concerning the feasibility study revealed that a factory was set up with an area of 800
square meters, was produce a 100 percent pasteurized tangerine orange juice with 250 ml PET bottles and
there were ten personnel in the project. The project used the long-term funds of 8,058,712 baht which
belonged to the owner. With a ten-year performance forecast, the payback period of this project was 3

years 9 months, and 29 days. The net present value was equal to 7,786,936 baht and the internal rate
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return was 31.13 percent. According to the hypothesis of the study, it can be concluded that the investment

in a pasteurized tangerine orange juice factory in Fang District, Chiang Mai Province was feasible.
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