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Consumer Behavior in Using Fresh Coffee Delivery Service in Mueang Chiang Mai
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Abstract

This independent study was conducted with the aim to investigate consumer behavior in using
fresh coffee delivery service in Mueang Chiang Mai district. Questionnaires were used as the tool to gather
data from 400 consumers who used fresh coffee delivery service in Mueang Chiang Mai district. Data
obtained were, then, analyzed by the descriptive statistics i.e. frequency, percentage, and mean and the
inferential statistics.

The findings presented that most respondents were female in the age of 25-35 years old and single.
They worked as private company employee and earned monthly income at the average amount of 15,001-
30,000 Baht. Results of the study on fresh coffee consuming behavior revealed that most respondents
consumed iced-fresh coffee with milk such as Late and Cappuccino, costing around 40-59 Baht in average.
Factor affecting their selection of a coffee shop was the taste of coffee. The findings suggested that the
majority drank coffee before they got start to work or during working hours to freshen up themselves. They
used the fresh coffee delivery service because of convenience and rapidness in ordering and receiving
service. They usually compared products prices and delivery charge before ordering. Application platform
that they mostly used for the fresh coffee delivery service was Food Panda and factor affecting their decision
to select a certain platform was the offer of free delivery charge. Most of them consumed the product that
they ordered by themselves and the person influencing their purchasing decision was also the respondents
themselves. They mostly used the fresh coffee delivery service during 12.31-14.30 hrs. and put the delivery
destination at their workplace. They paid for their order in cash when receiving it. After consuming the
product, they rated their satisfaction towards the product at high level and would certainly ask for the fresh
coffee delivery service again next time.

Results of the study on marketing mix factors demonstrated that the majority paid the highest
concern on Product factor, especially on following elements: consistency of coffee quality, quality of raw
materials, and reputation of service provider, respectively; followed by Place factor, especially on following
elements: convenience of making orders, an application platform with coverage wide areas of delivery
destination, and an application platform that was ready to use at all time, respectively. In price factor, their
concerns were given to reasonable delivery charge or free delivery charge, reasonable product price
comparing to its quantity, and a wide range of product prices to select, respectively. In promotion factor,
their concerns were given to free-delivery campaign, product discount, or special discount or privilege when
ordering products through a certain application which allowed them to buy a product in cheaper price,

respectively.
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Results of data analysis on gender-based sorting, age-based sorting, and occupation-based sorting presented
that all of these factors affected consumer behavior in using fresh coffee delivery service in Mueang Chiang
Mai district. Respondents in different gender had different reasons of using delivery service: male
respondents used the delivery service because of free-delivery campaign; while female respondents used
the delivery service because of coffee taste as prepared by a certain coffee shop where they regularly
purchased the coffee from and where offered additional purchasing channel through application platform.
Respondents in different age groups had different quantity of coffee consumption: the respondents in the
age of 46-55 years old consumed coffee almost every day in different occasions; while the respondents in
the age of 56 years or older consumed coffee between meals. In addition, reasons of consuming the fresh
coffee through delivery service among those in different age groups were also different: those in age of 25-
35 years old consumed the coffee to freshen up themselves and admitted that they got addicted to coffee.
Respondents in different occupations had different quantity of coffee consumption. The results suggested
that most consumers who drank fresh coffee daily were those in the working-age group. Those who were
in the self-employed group consumed coffee more than those who were in other occupation groups; and

they admitted that they got addicted to coffee.
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