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Abstract

This independent study aimed to investigate online advertising media affecting generation Y
consumers towards purchasing cosmetics. Samples of this study were identified to 400 generation Y female
consumers in the age of 25-39 years old, who were aware of and purchased cosmetics through online
channels in Thailand. Qusetionnaires were used as the tool to collect data. Reliability of the tool was tested
through the Cronbach’s Alpha Coefficient, of which the value was set at 0.819. Data obtained were analyzed
by the descriptive statistics i.e. frequency, percentage, and means and the Analysis of Variance: ANOVA to
test differences in each sample group and differences between a pair of sample groups.

The findings presented that most respondents were 30-34 years old and single. Their education
backeround was Bachelor’s degree. They worked as company employee and earned monthly income at
the amount of 20,001-30,000 Baht.

Hereafter were shown results of the study on online advertising media affecting generation Y
consumers towards purchasing cosmetics on the basis of customer journey.

In the stage of awareness, the respondents were aware of their need to purchase the studied
products mostly on an occasaion when they found the one that they satisfied with. In this stage, the online
advertising media affecting them the most was Social Networking; followed by Weblogs, free online video

channels such as Youtube and Yahoo, Micro Blogging and Micro Sharing, which known as “Micro Blog”, like
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Twitter, and photo sharing such as Flickr, Photobucket, Photoshop, Express, and Zooom, respectively.
Online source of information where they learned more about the studied products was Google website;
while the online information source influencing their purchasing decision at the most was the viral content
or product suggestion in product review blogs, advertisements on Google, and other websites where they
purchased the cosmetics from.

In the stage of evaluation, the majority revealed that they compared product quality and price from
2-3 sites. In general, they purchased the product from a brand they were familiar with or according to the
feedback from previous consumers. Online advertising media influencing them the most was product
content; followed by feedback in reviews made by the users through Youtube Blog/online forums via Pantip
and Jeban, for example, and product presenter. Advertising elements that they paid the highest concerns
on were the presentation of product photo and content of a certain website; visibility of product provider’s
website; and alternative channels to access to and enquire about product information such as website,
Application, or telephone. Contents affecting their purchasing decision were fame of distributor; low price
guarantee; and product variety.

In the stage of purchase, the majority of respondents purchased skin care cream, sunscreen cream,
and powder. In each time, they spent 1,000-2,000 Baht for cosmetics that they purchased via online
channel. Most of them revealed that the frequency of purchase the cosmetic online was uncertain; while
some of them made the purchase at once a month. They paid for the product by credit/debit card; bank
transfer; Cash On Delivery (COD), and Electronic Banking (E-Banking). Reasons of purchasing the cosmetics
online were availability of product delivery, product variety, clear product details, reliability of a website
and recommendation from friends/relatives, advertising media of a certain online shops, web-content that
emphasized on convenient payment channels and various payment channels; product guarantee; 24 hour-
order serive; special discount; and low shipping fee.

In the stage of usage, they concerned on product quality that could respond to their need at the
most; accurate product information and communication; product information in details; good website
content; and shop’s website or other channels to contact.

In the stage of loyalty, most respondents needed to repeatedly purchase the same type of product
from the same website and preferred to acess to the social media of a certain shop. Regarding the support,
they intended to recommend a ceratin online shop to their acquantances by word of mouth

communication on online social media.
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