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A Feasibility Study on Investment in a Retail Drugstore in Tambon Suthep Aumphoe
Mueang, Changwat Chiang Mai
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Abstract

The independent study on “A Feasibility Study on Investment in a Retail Drugstore in Tambon
Suthep, Aumphoe Mueang, Changwat Chiang Mai” aimed to examine the feasibility of an investment on
retail drugstore in Mueang district, Chiang Mai province. The study was conducted under four main
approaches namely marketing approach, technical approach, managerial approach, and financial approach.
Primary source of data were gathered from in-depth interview with two long-term retail drugstores, Chiang
Mai and questionnaires distributed to 400 service-users of the retail drugstores in Mueang district, Chiang
Mai. In the meanwhile, secondary source of data were collected from research papers and theses, of which
contents in literature review and analysis chapter were related to this study. All data obtained were, then,
analyzed to find the feasibility of the project under the hypothesis stating that the project shall be accepted
if the rate of return was gained at 10%. Hereafter were shown summary of the study.

According to approach presented that target customers of this project were the general public.
Significant components affecting the purchasing decision of the retail drugstores in Mueang district, Chiang
Mai were listed as follows. In product factor, the significant components were reliability of product itself;
the acceptance of product return and exchange for expired and defective products; and the quality of
product, of which the durable life date remained valid and was far from expiry date. In price factor, the
significant components were offer of lower price than other retail stores; and the offer of lower price than
the rate as proposed by drug representatives. In place factor, the significant components were the
convenient location; the availability of delivery service and the various channels to contact with the
drugstore such as telephone and Line application. In promotion factor, the significant components were
the offer of product advice or consultation, the advertisement on journals and brochures, and the offer of
minimum purchase discount. In people factor, the significant components were the sales-staff who knew
well about the products; the presence of pharmacist during service hours; and the enthusiasm of sales-staff
to provide services. In physical evidence factor, the components included the sufficient light; the well-
arrangement of products; and the cleanliness of a drugstore. In process factor, the significant components
were the pharmacist asking before prescribe the correct of processes: calculating.

The study on technical aspects that the wholesale was 1 store commercial building with a total
width of 4 meters and depth of 12 meters, 3 floors and located on Huay Kaew Road Tambon Suthep
Mueang District Chiang Maii Province.

For operational management, the business was set up as a company limited, the entrepreneur is
the only owner. Conduct business in form of a pharmacy delivery company and calculate 20% corporate
income tax rate.

The study of financial aspects that the project has an initial investment of 1 million Bath, the
entrepreneur is the only owner which would generate the projected rate of return 10%, would offer a

discount payback period of 6 years and 8 months 20 days, would render net present value of 2,125,490
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Bath, would have an internal rate of return of 32% and would have a profitability index of 3.13. Therefore,

the project was feasible in all aspects for investment.
unin

S ndunilsgsislussuuuinisguamileglndaussanvu wenanimifidunsnsE eI

falunumddgduifsinuguamvesguau wazdududnuiisadenvesUszrvulumsdentduinisdiefionnis

= v A

Wutheilewiuriolisunssdiausaditlsmeuia dnsvenefiisdulszaa 10-12%

o w a o

Fam¥adedni Huiloinswgiaiiddy Tdwiudssaniniy 1.7 dweu Gufu 5 vesUszine) seld
IJiSSUWﬂSLﬂgEJaEJﬁ 79,971 UiaAuAaU LaviNanAuguIasIun1A (GPP) w8186 3.8 % 1saUsyanas 143,000
AU duinedevunnivg Usenauduuleuiensrunguendeudwmaludmindesnidanudiaulalunis
awuannay fAnyinesigaiaiurigeuuuyanly duagmn sunawies famindedu fodugshafuuing
guamidsilonaiul 1lesann fnarnvuialng] Uszneudu f5uudanendutesse viliunedane
Menaiulalaas

Fetugfnwstesnisfnsanuduldlflunisamussieduieudnelu suagum suaeidios

Jriadednd weldidudeyanisdndulalunisamu
a =
WUIAALLASNE W)

nsanwenudululdvedtasins desnsnauiwariazintuiunisinsandeadediunumeniseain
(7Ps) wwiAndILYsEaNN1INIRA1AEMIUINAUINT (Service Mix) 984 Philip Kotler Liin8uuuiAnfiieidos
Augsnantiuinisteazladiulszaunisnain (Marketing Mix) 30 7Ps (A335504 La35m1, 2541) wudAnLseq

msanwandululaveddaseinis (Feasibility Study) nsANWIAILAITAAIA A1UWMATIA AIUANSIANTS WaTA1Y

o

M3 danfiensandadulainmsamu vieufasiasinms msdnwidteTnguszasdlunislinsnensiislegdnrin
peg1aflUsEANTAINLAE USEANEHA NSANEIAIUAITAATA AUMATLA AIUNTITIANIT LALAIUAITEY NNSIATILHNN
N159a7A (F1UUN aulweina, 2554) Useifiudedadeduanimuwindeunisnsnaiaditieadestunisiaunlasenis
wensaiuaznsingUasd (efia #3330l 2549) msFnwmginssuifuslaailedmuanaiamnedwiusdnsiosi
Tmindelasenis aunsanauaudilafefudnvasveman Inglduufnues 6Ws uaz 1H Tdur Who 2 1as

aglunann, What ? narndeasls, Why ? vinludade, Wwhom? lasiifeateslunisde, When? nanndaiiiels,

N 6 v ¢ 4

Where? &afilviu uay How? @oatdls (SayuTal Sainadns, 2554) nsinsandeideiduveanaiinnisndnguuuy

19 ananlidulasenis Feazsiluldidudeyalunisimszidiunisiusely 51s5ind ugsuu, 25640)

U
4 '

N153LATILINNI1TIANITADAITIANTTTIATUNITAoUanasraladevdn 3 Usen1s Ae vaULUnT0IY

¢
P a

UUTZUNA WATNTOUVRITTEZLIANALTUNTT (USIAANA YeyhdA, 2558) Lazn1IlATIsiaIunISRuAe Uszunadu

3

Ao @& v b P a ' o W v o ' - ' 9
amundndudeddlulasinisnmun iedseliuamuaivedlassnsdmsunisdndulainasamunisly lngede

£ 1% v a

Joyamun1snainiunallaLarAuNTIANTTUTENOURY 185 INTaMTIATIEinT ST U g UTeIN SE AR UARR19Y

204lATINTT BeUsznoUmMeNTEualuansyu nssuwaliuaniny uaznszualiuangys ielnsgnilasanisazlving

¥

Audsian1sasuvselal (g1w Aulnena, 2554)

Vol. 6 No. 4 (October — December 2020)




o

6 RITUT 4 (FANAN — FuaAN 2563)

=h.

5HITUINI9E5N9 NATINTA e T gl

ASn1sAtiunnsIvY

nsfinwauduldlalunisamugsfaduviedienludaadondesseiivuaruinfiogig
Ju 2 ngu lun

1) guszneumsiuviedwiludinailendosie lagliisnsdunvalidednaniusznounisimuau 2
SnlaedAnwldIsnsdnidendiogauuuiangas

2) Srueanlusnedlondese lnsnsliuuvasunuiioifusiusudeyaannngusegissuy

93 $1u lnggFnuldiBnsuuuduegn

nsaTeideya

Foyarirrunnldnnguussnnsidvesiamsiunediesn sganieszsiludanunin Qualitative
Analysis) kazt¥9UTuIal (Quantitative Analysis) Lﬁa%meﬁ%’agamiﬁuﬁumuﬁ’q 4 ANUABAIUNITNANA
frumadla Fun1sdans wardunsiu fashluggusmsivlugivesunsfuamiiiiolnsgiauduly
Iovadlasanis laun nsmszegiandunuanan yaddagturessanauunuans snsuansuwnunely dudils
wazMIliATIgiAILeaulm

Joyadrnnguiiegegnaiuvievan agldteyauniiaseinisaniiunuludiunismain lnstdideya
WIiAs1eifasadfianssaiun (Descriptive Statistics) Usgnaudieainud (Frequency) Seeay (Percentage)

v
v a

wazAaae (Mean) finusilunisulanaradensil

AvUULLRAY JEAUANENATY
4.21-5.00 dndnanniign
3.41-4.20 dfgyuIn
2.61-3.40 dAgyuunan
1.81-2.60 dAguen
1.00-1.80 dfniosiign

NAN15938 N159NUTIINANITANET WaSUDLEUBLUL

NaN15IBLaTN1TRAUSIBNANISANYA
= I3 a v ' ° & a va ¢ o ¥ &
nsanwanulululdlunisamugsiaienedenlusinafendese lalnsgiieivanimwindeurily

1095379 Aaszianudululdmeiiunisaain duwmaia dun1sdanis wardiunisdiu awnseasuanudifey

¥

1ginadl
1. mylesganinwiadeniluvesgsfanudt Wewnussmelneidsiitugnisdanainnisdngs
98U JAEC (Andayalul 2558718n15A1AN1555AaTIuIse1dyanInaInUseann 34,000-35,000 614U

Tagvg1efNuIuUsEna) 10-12ula g unuUNNIuen Usenaunu 319U sesIns N Inenasidedbnang %

o

nAnwkaryaaIng Useneuiudssnstumuagmn Ivsunagdaenginssunmsauaienlaldguaimuesiuslna

va o o

o £ v I3 & v 'Y a ° )
NUUINVU MﬂﬂﬂulﬂuaﬂﬂﬁwuﬂwL‘UﬁNmu 1N1®§uLLiﬂameimﬂﬁnﬂmmazmﬂiﬂaVI‘WﬂVlm\‘nu ‘Uﬁ%ﬂ@‘Uﬂ‘UTU/

Vol. 6 No. 4 (October — December 2020) 10




MsATUIISEIHe Inianeaediein T 6 Rifufl 4 (RanAs — FaAN 2563)

nsdifiauldidenlduse fuguamdiuniin@asmes) vie Useiudsauiiy o1vasdondenauandeaildinsluns
Wiuna saidsdeddinailunissenuunmd msliins lusmaerfiisusimiesninguds

2. N1FATILNAIUNITAAIN 1NN1TFUAHUTENBUNITTIU8UANET wudrdndiundndud
Amsrudidmniedo snfesar 85 ermaiaduosay 10 gunsainianisunmdiesay 3 wazinvdrensiesay 2
uazandeyanisiiuuuuasunmmnussnsuinlunihHud e wuingmeunuuasuawanlng fdannwd
watlumsdesaniuneddun 2 adwieifou Tnefidliserenilunstesnniumednessanu 180
vmsenss aunsniandiaszineinsain Demand Weuay 22,500,360 Un uansnisiinainsessudiuausn
doswnmsverefvesgaiaiuen 10-12% uaziuuliuiidtu sonadestuntsvetefmegsia¥unesianlu

JaninFeddndi@ndng Growthvessenweiisesar 12 e U Anwid@aediuwlimnnisnainieuay 10

v ]

IngAnAINIIHEINTIERAYIET 2,200,000 UM fie Unneuluudsuniudulnglunudayludiulssaunisnaia

Y

TusgAUINNIIIUNEAA NI A1UTIAT AIUNITINTINUIY AIUNITALETUNITNAIA ATUUARINT AITUENBUEN

YA WATATUNTEUIUNT

A
1

3. NI IATITIAIUMATANUIT An1uAfs ureUanen Wusiaswidve 1 A1 mindne 4 was &n

124105 9197 39U 0gUTIINOUNTIBLAT Arugnn B1ineiiies JamiaBedlud wasliiuiiaensa

v '
¥ v

TagAnuadneueiuAlsaudud 1 duusnuviveasdalyidudn dud 2 WJuiuildivadens Jui 3

< a ' ° [ o a a a v X a v Y
WUUTNUEIUNANE NI UNUNIUY Lquﬂqumunauwmuiumi%aaummmu 600,000 UM

o v

4. NNFIATITIAIUNITIANITAUIN Iﬂiﬂmiﬁ’nﬁum'ﬂugﬂLLUUU’%@’wmﬂm mliﬂisnavmilﬂuﬁwmﬂu

Yaa

Wed Anliugsialugusuuuseniuisewuuddn Auwiusnsn1Sldulaifyana 20% lnelasiasneesdng

3

Usenaudig Lduns 1 dumvie (31ve9) wilneu 1 dunds dualunsufifeufie 13.00-23.00 w. Tudsnsis
Twans nineudeslasunistineusudewdinau welllanuiuazanudrlangrfuniiiidesfulinvey
wagRneususasisesemlumstiusnisiinsaeuinseduanuinnuaiunsalag 2 ass dielidiinsgiulunig

ukaznslivinsussanaaldinglunisaniidugsie lown Quiewningu Insusugnuldusieuiud

' a s

$ovaz 3 Ael AlvAd1UseUn Adumesiin A1lnsAnst wazdus Wuaeinesu/Ana18d7e dnnsussaunu

U
'

= a

AT ANTUSDEaY 3.4 el AlnsAniA1dumesIlafindusosas 3.2 Ael ALY191A1SIRaUAY 25,000 UM
AN UTNYT 20,000 Vel A1edinaudyd Uag 36,000umsed Arelueyqinviedsewnuiagiu
(WUU 29.4) 1,500 vnsiel

5. MAATIZRUNIsRUNUI tassnsldiiuaaudiuan 1,000,000 vin AnduRuyuaindiueudives

Qe

e Ingnslddnsfnanvinduiosay 10 wudn lasenisisseziianauyuinan wirdu 6 U 8 Laeu 20 Tu

a o

af1999Uugns windu 2,125,490 ddnsmanauwnunielulasinis windu 32% wagdideiiinls wiidu 3.13

[ a '

swansudeauyfgiuitlasinisianudululalunisamugsiaduneddneludvaamm sunedies Janin

ERx]

A e =S

Wedlvd n153aseinnueauly nsasglaannIsuekasn1suSIsinIuSaeay 10 WUl tasansiiseegian

LY

AuvuAnan Wity 5 U 10 wieu 17 Ju yar1dagtugns winiu 2,829,241 fignsmansuununiglulasamsviiiv

a '

39% wagdaviiils wiriv 3.83 Fewewsuteanyigiuilasenisianudululilunisamu wasannsiesed
anugaulv nsdingldnnnisueuasnisuinisanasierar 10 wud lassnslsseznanfuyuanan 7 U 5 e
5 Ju yarUagduans wihiu 1,421,738 8nsmansuununiglulasiniswindu 25% uasildvilils wiiiu 2.42

Fewausudoauyfgiuinlasinsiienudululdlunisamugsisiunevaneludinadendedn

Vol. 6 No. 4 (October — December 2020) 11




o

6 RITUT 4 (FANAN — FuaAN 2563)

=h.

5HITUINI9E5N9 NATINTA e T gl

Jaauauuy

1) funsnan
Huszneumsdesiiemangdvieliiden dendnislavandiviie uaziiemsiasuguain s1a79

a v

$rmigludiliunadeifouiuiudu anuiidegluiniaiiissiaduedug ogde fdeamdunisindona
Social WU Line wagan mwinaeunsluiuugerianuazeanuvangueundey dnlvidnsaundn/dnsazaueen
wiglfiludmanluasnsiold finsuanuandueieiugunmlinaasdd uaziinisansiadmdundnsasifued
fundvnsiifanuiauauisouaregusssinaonnaifiiuda indvdiaudaTeannsouugiudronisiou
wagniinauaneditousemuazayudduiusia Suudundila ilaldgné Mueugnaussneuianisdnitu

v oA o

Y anInNiingmnefvue Sszuvdsvenmanigluii uariugadne vesdiuldeude dnsdnaiweinis

Asud1ee warlisnuziinisidendusgrsnainuindenelunisiiusnig luankduie Tdd1eeiie way

ﬂ’)’]ﬂJS’JﬂL%’ﬂUﬂﬁi

2) msAnweumnala

Q’U'ﬁzﬂaunﬁé}'auﬁaﬂv‘hmﬁﬁy’a agﬂfﬂﬂaNLﬁauﬁamuauaamméfmmwmgﬂﬁh
nsanuasuvIsane) Wl uiuasainsiifieanednisdromeniaia aiunsansuaugamnillaiinu
25 aeAwaled wazausatesiunaanlilidedlaundnie dn1swusdndrunstiusnsuaznisiivaden
FUATALAU N159A219870NTTANUENAINUTELNNTD981 ART18UEAIUTELANVOIBNTALAUANNNANITINS
msaauiinees e dudediddyann

3)  ASANWIAIUAITIANTS

AUSENOUNITADATUNUNITALTUIIU N1TFANITOIANT N1TTAATTUABINTAINAILIUNIY

715 ey waveusundnnulad Ianudanuaiunse nsewnsema

4 MIANYIAIUNITEY
dUsznaunsdeslliluelinsvinlainistuedisdeiios iednluitasieiianiunisal

FuUNTRUYRIRIAnsaall
‘U'a"iﬁu']‘tgﬂ’i:u

510w Aulnena uazdaes Trznseqana. (2504). n1suSmslasanisuazn sy IA I tlvls ngamme:
Sazflauuazluing.

5157NE ugsu. (2560). MsAnwmaaululalunisaeulugsielsonerwmonyuludinindedn
(nenfinusuimsgsiaumUndin uninerdededi).

vigiy Sugiug. 2550. wann 5TiAs12AlRTINT: Nguiuas FUFUMTRNw A iulUlFvedlaTinis
(Rurindedt 3). ngamma: dinfuiudspnasnsauninends.

oY BuneA. (2553). msanwmaudululalunsasyuionisyieaselueuaaudondesln.
(MsfuaTuuUBasEUTsgsRaumdudin uninendeidedll).

giia A333504. (2549). 1759AN1977190879 AUULTE Marketing Management An Asian Perspectiv (Rurined 3).

e Wiesdu Baguadu Bulalvu.

Vol. 6 No. 4 (October — December 2020) 12




