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IMPACTS OF PERCEIVED DIFFERENTIATION OF NANA BAKERY SHOP ON INTENTION TO
PURCHASE AMONG CONSUMERS IN CHIANG MAI PROVINCE
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ABSTRACT

An independence study about impacts of perceived differentiation of Nana Bakery shop on
intention to purchase Among consumers in Chiang Mai province. The objectives of this study are studying
the perceived outstanding characteristics of Nana Bakery among consumers in Chiang Mai and studying the
outstanding characteristics of Nana Bakery that have impacts on purchase intention among consumers. This

study was conducted by using quantitative methodology. The representative sample is Nana Bakery
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consumers that ever-purchased Nana Bakery products in the past 1 year. The sample size of this study is
300 samples, and the samples were selected by non-probability quota sampling. This study collected the
data form 6 different branches, and interviewed 50 samples per branch. There were two tools being used
in this study which are in-depth interview questions and questionnaire. Descriptive analysis, factor analysis,
and Multiple regression were used in the analysis part of this study.

In terms of factor analysis, the study revealed that the respondents perceived 15 factors which are
the outstanding characteristics of Nana Bakery as follows: factor 1 efficiently service process, factor 2
European and cozy store’s decoration, factor 3 marketing promotion, factor 4 the ease and convenience of
preserving bakeries, factor 5 bakeries’ shapes, factor 6 texture of bakeries, factor 7 appropriate pricing, factor
8 taste of bakeries, factor 9 access convenience, factor 10 beverage, factor 11 location of branch, factor 12
variety of bakeries’ prices, factor 13 tasty appearance of bakeries, factor 14 freshness of bakeries, factor 15
company’s management system. In terms of hypothesis test, the result shows that efficiently service
process, European and cozy store’s decoration, location of branch, and tasty appearance of bakeries are

the factors that have impacts on purchase intention among consumers in Chiang Mai.
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