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ABSTRACT

This independent study aimed to examine the impacts of working process perception of veterinary
infirmary entrepreneurs in Chiang Mai province on marketing success. Questionnaires were used as a tool
to collected data from veterinary infirmary entrepreneurs in Chiang Mai province. It was conducted by 123
licensed veterinarians or veterinary assistants, when outlier is removed the questionnaire can be 108
available. The data were then analyzed by descriptive statistics consisting of frequency, percentage, and
mean. The inferential statistics and factor analysis by extraction in principle component analysis before
multiple regression analysis. The results of the study revealed that most of the respondents were female,
position as a veterinarian and period of work in the veterinary profession of 6-10 years. There are 1-3
veterinarians and 1-3 workers include veterinarians in veterinary infirmary. The establishment of veterinary
infirmary is individual, general clinic and doesn’t have overnight accommodation for sick animals. The
veterinary infirmary serves general diseases and open on 9.00 am. — 9.00 p.m.

From the study the impacts of working process perception of veterinary infirmary entrepreneurs in
Chiang Mai province based on the concept of Hoda Mehrparvar with the post-factor analysis component
consisting of 9 elements together with marketing success concept which consisted of 4 factors. From the
study found that the data and information system management explain the perceived success in marketing
by 22.70 percent. Sub-factors of data management and information system of the clinical technique clinic
submitted. The overall effect on the perceived marketing success, sorted according to the regression
unstandardized coefficient: 1) to provide information to customers fit time 2) The use of new technologies
to communicate within veterinary infirmary. In term of the gross profit marketing success was increasing due
to provide information to customers fit time and use of new technologies to communicate within veterinary
infirmary. In the part of sales were increasing due to use of new technologies to communicate within
veterinary infirmary. The term of cost, there was reduced due to use of new technologies to communicate
within veterinary infirmary. The increasing of the customers affected by working capital within veterinary

infirmary.
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