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ABSTRACT

This independent study was aimed to impacts of working process perception of Northern Associate
Medical Science Clinic entrepreneurs on marketing success. Questionnaires were used as a tool to collect
data from 101 entrepreneurs but only 96 samples are acceptable. The data were analyzed by descriptive
statistics consist of frequency, percentage, mean, and inferential statistics which is factor analysis by
extraction in principle component analysis before multiple regression analysis.

The results of the study shown that most of respondents were female who have been working in
laboratory clinic for 6 - 10 years. There are 4-6 employees in Associate Medical Science Clinic.The greatest
number of customer is more than 500 persons per month. Almost of the observing clinics have the
immunology and clinical chemistry services.

This study uses the concept of performance measurement in the service supply chain and the
concept of marketing success including increasing gross profit, cost reduction, increased sales and more
customers. This study found that the data and information system management explain the perceived
success in marketing by 79.4 percent. Sub-factors of data management and information system of medical
technology clinic. The overall effect on the perceived marketing success, sorted by regression
unstandardized coefficient: 1) the accuracy of the customer communication 2) the use of data to forecast
the customer demand. 3) the use of new technology to communicate within the medical technology clinic
4) Reliability of communication with clients and the ability to track accurate information 5) process
management from start to the end by using the technology system. In term of the gross profit marketing
success was increasing due to 2 sub-factors which are 1) The reliability of communicating information with
customers and 2) Using up-to-date information for management and decision-making. In the part of sales
were increasing due to the perception of the data and information system management and customer
service management, which found by 3 sub-factors as follows: 1) Reliability of communication with
customers 2) Development of relationships with suppliers and 3) fulfillment of commitment with customers.
The term of cost, there was reduced due to the reliability of the communication with the customer. The
increasing of the customers affected 3 factors were found that are 1) using the data to accurately forecast
the customer needs 2) The use of new technologies to communicate within Associate Medical Science
Clinic and 3) The ability to tracking of an accurate data in the process management from start to end by

using the system of technology.
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