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Marketing Mix Affecting Consumer Decision on Buying Spirit Houses
in Chiang Mai Province
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ABSTRACT

This independent study aimed to explore marketing mix affecting consumer decision on buying
spirit houses in Chiang Mai province. Questionnaires were used to collect data from 200 consumers who
bought the spirit houses in the last 12 months from the spirit house shops in Chiang Mai province. In this
study, samples were selected according to the convenience sampling method and the Cronbach’s
Coefficient Alpha’s reliability value was equal to 0.949. Data obtained were analyzed by the descriptive
statistics i.e. frequency, percentage, and mean. Summary of the study are presented as follow.

The findings presented that most respondents were female in the age of 30-40 years old and single.
Their highest level of educational level was bachelor’s degree. They were self-employed and earned
average monthly income more than 50,000 Baht. They stayed at the single house and wanted/were willing
to buy modern style of cement spirit house, of which the costs ranged at lower or equal to 10,000 Baht.
They bought the spirit house for the purposes of having a thing that could mentally provide protection to
family members and the house itself as well as bring the prosperity to the house. Reason of buying the
spirit house was to be a part of house/shop warming ceremony. Person influencing their decision on buying
spirit house include family members: mother/father, grandparents, and uncles/aunts. Most of them bought
the spirit house from Paisarn Panich Shop (Je Kiew Mae Jo). Source of information where they leaned about
the spirit house was the words from their acquaintances. For these respondents, their decision process of
buying the spirit house included to search for product information before making a purchase. Reason of
buying/being interested in a spirit house being sold at a certain shop was product quality.

Regarding the study on marketing mix affecting consumer decision on buying spirit houses in Chiang
Mai province, the results revealed that factors affecting consumer buying decision at the highest level were
product; place, and price respectively; while factor affecting their buying decision at high level was
promotion. Following were shown the top ten sub-factors affecting consumer decision on buying spirit
houses in Chiang Mai province: 1) availability of delivery service; 2) to have friendly staff with good human
relation and with enthusiasm to serve customers; 3) punctuality on product delivery/conducting installing
ceremony; 4) reasonable price comparing to product/spirit house quality; 5) product/spirit house quality; 6)
friendly services; 7) to have staff who knew well about products and could provide product-related
information; 8) to have various designs of spirit house to choose; 9) availability of product assurance; and
10) to offer full services related to spirit house installation: to create a unique design of spirit house to fit
with a certain place, to offer delivery service; to install the spirit house and to conduct installing ceremony,

respectively.
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Regarding the analysis mean difference of overall marketing mix (Product, Price, Place, and
Promotion) affecting consumer decision on buying spirit houses in Chiang Mai province, which the
respondents were classified by gender, age, career, monthly income, and preferred price of the spirit house,
the results presented that levels of marketing mix affecting the buying decision among these groups were

not different at the statistical significant level of 0.05.
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