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ABSTRACT

This independent study aimed to examine the responses and the behaviors of members in Mueang
Chiang Mai District towards PTT Blue Card privileges. Questionnaires were used for data collection from 300
members who lived or worked in Mueang Chiang Mai District, and had been an active PTT Blue Card member
for 6 months or longer. The data were analyzed by using descriptive statistics consisting of frequency,
percentage, mean, and inferential statistics consisting of t-test and One-Way ANOVA.

The study of responses from the members in Mueang Chiang Mai District towards PTT Blue Card
privileges found that those that were card members for 6 months but less than 2 years were more
responsive to the privileges than those that were card members 2 years or longer and the most responsive
redemption of PTT Blue Card privileges was to receive a cash discount on fuel oil expenses. The result of
the study in correlation to the AIDA Model are as follows: In the stage of attention, the most responsive
data source was the signboard posted at participating stores and the most responsive privilege was a cash
discount from participating stores. In the stage of interest, the most responsive data source was the staffs
at participating stores and the most responsive privilege was a cash discount on fuel oil expenses. In the
stage of desire, the most responsive privilege was a cash discount on fuel oil expenses. And in the stage of
action, the most responsive privilege was a cash discount for fuel oil expenses.

The results of the RFM analysis indicators found that the card members with different frequency
factors per month responded to PTT Blue Card privileges differently in all 4 stages of the hierarchy of the
AIDA Model: attention, interest, desire and action. The card members with different monetary factors per
month responded to PTT Blue Card privileges differently in just 3 stages of the hierarchy of the AIDA Model:
attention, interest and action. Finally, the card members with different recency factors did not respond

differently to PTT Blue Card privileges in all 4 stages of the hierarchy of the AIDA Model.
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