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Consumer Behavior Towards Purchasing Barbecue Delivery Services
in Chiang Mai via Facebook Fanpage
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ABSTRACT

This independent study aimed to explore consumer behavior towards purchasing barbecue
delivery services in Chiang Mai via facebook fanpage. The questionnaire was used as the instrument to
collect data. The research sample were 385 consumers who had placed orders on and got information
about barbecue delivery services in  Chiang Mai from facebook fanpage. Then all acquired data was
analyzed using descriptive statistics including frequency, percentage and mean.

The findings showed that most questionnaire respondents were female, 21-30 years old and single.
Their highest education background was a bachelor’s degree. Most were company employees, with an
average monthly income not exceeding 15,000 baht. Most of them had bought only barbecue sets for the
family and spent 200-500 baht per order. The influential person for purchasing barbecue delivery services
in Chiang Mai via facebook fanpage was oneself and an important reason for ordering was convenience.The
most common period of time to order was on Saturday and Sunday evening from 5 -7 pm.

The result of online marketing mix factors of consumer behavior towards purchasing barbecue
delivery services in Chiang Mai via facebook fanpage showed as follows : For product, the most influence
factor is clean of packaging and equipment. For price, the most influence factor is clear of food prices and
offered several payment options. For place, the most influence factor is credible information on facebook
fanpage including accurate shipping times. For promotion, the most influence factor is polite service. For
privacy, the most influence factor is keeping consumers’ information confidential. Finally, for
personalization, the most influence factor is fast responding to chat or post on facebook fanpage.

When the difference in means of the online marketing mix factors of consumer behavior towards
purchasing barbecue delivery services in  Chiang Mai via facebook fanpage was considered, the results
showed that with the gender classification, there were differences in some sub-factors on product, price
and place. When the respondents’ different age was considered, there were differences in some sub-factors
on price, place and promotion. When the respondents’ different average monthly income was considered,

there were differences in some sub-factors on product, price, place and promotion.
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