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Behavior of Thai Tourists Traveling to Chiang Dao District, Chiang Mai Province
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ABSTRACT

The objective of this independent study was to study behavior of Thai tourist towards Traveling in
Chiang Dao district, Chiang Mai province. The analysis was based on the 6W’s 1H concept of consuming
behavior namely Who, What, Where, When, Why, Who participates and How. Data were collected by using
questionnaires from 300 Thai tourists who visited and stayed overnight in Chiang Dao for at least 1 night.
The data was analyzed and processed by using descriptive statistics consisting of frequency, percentage,

and crosstab.
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The finding revealed that most of the respondents were female, aged between 46 -50 years old,
had a spouse/ marital status, and the highest graduation was a bachelor's degree, working as civil
servants/government employees and their salaries are more than 50,000 and currently live in the northem
region of Thailand.

For behavior of Thai tourist towards traveling in Chiang Dao district, Chiang Mai province was found
that most of them have been to Chiang Dao more than 4 times. The purpose of traveling to Chiang Dao
was to traveling by paying attention to the most natural tourist destinations such as Doi Luang Chiang Dao.
Factors to travel to Chiang Dao District because of various tourist attractions. Most respondents chose to
use general restaurants and bungalows/ resorts to stay for 1 night with the most emphasis on the
atmosphere, traveling to Chiang Dao with family/relatives/siblings of 3-4 people by planning their own trips,
spending less time deciding to travel to Chiang Dao less than 1 month by deciding to use a personal car to
travel in Chiang Dao District, prepared tourist information by searching the information from the internet
(such as Travel website), during the winter season was a very popular period (November - February) on a

weekly holiday (Saturday - Sunday), with the average cost per person was 1,001 — 1,200 baht.
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