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ABSTRACT

This independent study, which aims to study the behavior of the European tourists towards booking
hotel rooms in Mueang Chiang Mai district through online agencies, is carried out by 300 questionnaire
sampling as a tool for collecting data from the European tourists who have ever booked the hotel room in
Mueang Chiang Mai district online agencies during the past one year. The samplings are clarified into 3
groups as follows; 1) Small-sized hotel 2) Mid-sized hotel 3) Large-sized hotel. And, all data is analyzed be
means of descriptive statistics analysis such as frequencies, percentile, and inferential statistics, ANOVA And,
the outcome from the data is as follows;

The questionnaire respondents are mostly male, at age between 35-45 years old, reside in the
Great Britain and holding a Bachelor degree. Their professional occupation are company employees with
salary between EUR 6000-7500. Also, they have ever been to Chiang Mai for the 2nd time And, in the last
time, the mostly questionnaire respondents booked the room 2or3 times during November-February
through online agencies less than one week prior to their actual stay and one or two months prior to their
actual stay. Mostly traveler will book a room for each stay for 4-6days and at the price level of EUR 41-60.
The payment is made by using credit card.

The recommendation made by the website having influence on hotel booking, the questionnaire
respondent will book such a hotel rooms through online agencies. The major persons who have influence
on booking a hotel room are husband / wife / boyfriend / girlfriend. They will make a booking on their
smartphones. In addition to using a booking service, mostly questionnaire respondents was an all-ticket
reservation service. Mostly respondents used a hotel booking service at the hotel located in Chiang Mai
Province through the internet sales agents via the website “www.expedia.co.th” because this website is
easy to use and provides a satisfying booking  service. And, they will keep using it for the next occasions.
They also recommend to their friends / acquaintances or others to use their hotel booking services through
sales agents.

Factor of electronic marketing mix, which have influenced on the decision making of the
questionnaire respondents are product, the first highest factor, which clearly show full details such as bed
size information and facilities in the room. Price; distribution factor, is that the booking resource should
provide secure payment to booker. Promotion; is that there are special discounts to those who book in
advance according to early bird. Privacy rights; is that there are symbols of security eg. TRUSTS, verisign and
Trustmark. Personal service; is that there are the ability to display elements and characteristics of the room.

And, the services that meet customer needs.
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