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Customer Satisfaction Towards Services of Super Shabu Restaurant,
Mueang Lamphun District
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ABSTRACT

This Independent study was to study Customer Satisfaction Towards Services of Super Shabu
Restaurant, Mueang Lamphun District. Questionnaires were used as the tool for data collection sampling
method to collect data from 390 customers of the restaurant, divided samples into 2 groups, 195 samples
were customer who dined at Super Shabu Restaurant more than one and 195 simples were customer who
dined at Super Shabu Restaurant in the first time. The data were analysed by using frequency, percentage
and mean.

In the findings, most respondents were female in the age between 21 to 30 years old, graduated
with Bachelor’s Degree. They were mostly private company employees whose monthly incomes were
between 10,001 to 20,000 Baths. Their friends/ co-workers were the most influential group toward their
decision to take a meal at Super Shabu Restaurant. Most respondents went to Super Shabu Restaurant as
a group of 2 to 3 people.

According to the study on level of importance of service marketing mix of Super Shabu Restaurant,
Mueang Lamphun District, the results suggested that the customers rated all following factors at high level
of importance. In product factor, the highest importance sub factor was for the clean food, in price factors,
the highest importance was for the reasonable price. In place factor, the highest importance sub factor was
for the convenient route. In promotion factor, the highest importance sub factor was for the online
advertisement. In people factor, the staff gave correct service and quickly. In process factor, the cashiers
worked correctly. And in physical evidence factor, the restaurants were clean.

According to the study on level of customer satisfaction towards Services of Super Shabu
Restaurant, Mueang Lamphun District, the results suggested that the customers rated all following factors
at high level of customer satisfaction. In product factor, the highest customer satisfaction sub factors was
for the good tastes. In price factors, the highest customer satisfaction was for the clear price description. In
place factor, the highest customer satisfaction was for the convenient route. In promotion factor, the highest
customer satisfaction was for the online advertisement. In people factor, the staff friendly. In process factor,
the cashiers worked correctly. And in physical evidence factor, the highest customer satisfaction was for
the food containers are clean.

According to the Importance-Performance Analysis (IPA) factors found in Quadrant A, that were
urgently needed to get improved, included good tastes, fresh ingredients, reasonable price, clear price

description, adequate service staff, quick service, cleanly seen billboard.
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Kotler (2000) I#na1nfisuurAni3osauiisnslavesgnin (Customer Satisfaction) 1¥31aanuitanele
(Satisfaction) WumnusAnudsnistonteldsuuimavesgnéifadunamnannauisudisussuimsiuidens
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Y oa = a a Aoy ° o ' 2% a = do o A o Y o w
vousiaa Wunadan1suszidunaniiduyuen Wilaie lideyaludinitddny WedimszAuanudifgyves
Toyauaznsilivanssuieuiuluisazauandi nadnsnldnnegf Quadrant Taq aganunsnesuieauming
161 4 dnuae sl

Quadrant A (Concentrate here) wansfie asdusznaufdanudrdyaaiguslaalilasunisusnig

1Y '

TuszAuniunela Ay gliusmsdedinnudAnlunisuiluuivliesdusenevlunguillaesesiou

Quadrant B (Keep up the good work) wansiis asduszneuniannudAyauasiuilaalasunisuinis

o '

Tusgduiianels fslu glivinisdessnuaunmlveglussiugeiold

a
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Quadrant A

(P1) sav@vesunu (1=4.20, P=4.11)

(P6) ArusInsalunisiuiy (1=4.19, P=4.06)

(P5) wilnuiswwisanalunshiusng (1=4.22, P=4.06)

Quadrant B

(P1) sa@UD991117 (1=4.33, P=4.06)

(P1) ANuareInvRYINgAU (1=4.36, P=4.13)

(P3) AuLiigIwe VoA UTIOATA (1=4.20, P=4.13)

(P5) wiinauiiosenden (1=4.29, P=4.22)

(P5) nenuLsangSaUSasLasvngay (1=4.23, P=4.19)
(P6) AuTISIUNSES BT (1=4.22, P=4.06)

(P6) Anugnedlun1ssudIsERu (1=4.35, P=4.19)

(P7) thedoduneuiulddnau (1=4.26, P=4.09)

(P7) mmazonlassauneluiiu (1=4.35, P=4.18)

(P7) ussenaAUufeeIdu (1=4.24, P=4.15)

(P1) Auan/lmivesingdv (1=4.35, P=4.11)
(P3) Yiaidsazmanlunsidiuma (I=4.21, P=4.14)
(P5) wifnaudiniseausuilusdned (1=4.28, P=4.18)
(P5) wilnnuguatentaldlunisliuinis (1=4.29, P=4.12)
(P5) wiinaliusnsiigndesuassanda (1=4.30, P=4.17)
(P6) Agnaaslun1sidsnloms (1=4.23, P=4.08)
(P6) Hiusnnsapalfraranin (1=4.24, P=4.18)
(P7) muanesnlngsTmuesitu (1=4.20, P=4.11)
(P7) ANEEDIAUBINITUL 08U (1=4.34, P=4.18)

(P7) vipathazanwaziieane (1=4.26, P=4.08)

Quadrant C

(P1) ANUaINa8v8981%15 (1=4.12, P=3.92)

(P1) AMNENBINVDIANWULDIIT (1=3.99, P=4.00)

(P2) A uNzaLAUUTUIM NS (1=4.13, P=4.01)

(P2) fithesauendatau (1=4.16, P=4.05)

(P3) Husnsdnemsdmiugnangulve) (1=3.99, P=4.02)
(P4) N5aA31AN@1115 (1=4.06, P=4.3.94)

(P4) Msudayuztling v (1=4.07, P=3.93)

(P1) AUV NVaNEYDLASsRY (1=4.01, P=3.89)
(P2) A wsngaNuAnAm (1=4.16, P=3.99)

(P2) Andiuanesauliiden (1=4.05, P=3.91)

(P2) SuthszAromsHulngAshn (1=4.05, P=4.02)
(P4) Mslawaniudoseulal (1=4.10, P=4.03)
(P4) Mauantnsdiuan (1=3.92, P=3.80)

Quadrant D

(P3) ﬂ’J’]JJLﬁEJ\‘iW’e)‘UENﬁT’m’Juﬁ‘lj\‘i (I=4.12, P=4.10)

(P3) AuwNNzanvasala-Un (1=4.18, P=4.18)

nunewn : Nsudana | = anudAy(importance) P = MsaLiiun1s (Performance)
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Quadrant A

(P1) sasfveetdy (1=4.21, P=4.03)

(P5) winauiisuwisanalunstiusnng (1=4.22, P=4.04)

Quadrant B

(P1) sav19AU89919115 (1=4.36, P=4.19)

(P1) ANuEDINVRYINGAU (1=4.38, P=4.12)

(P3) AufiBanevesanufivensa (1=4.27, P=4.10)

(P5) wilnauguatelaldlunisliuinag (1=4.35, P=4.14)
(P5) WilnauLAINBISBUSRE LAz ILEaN (1=4.27, P=4.12)
(P6) AusInsalun1suY (1=4.27, P=4.08)

(P6) AugneBdluns@sHeIns (1=4.29, P=4.09)

(P6) flusnsaadl@zaranin (1=4.29, P=4.18)

(P7) aruazanlagsiunelusu (1=4.38, P=4.18)

(P7) ussemiAaA Ui Lewaas U (1=4.26, P=4.14)

a

(P1) Anwan/Insivesingdu (1=4.44, P=4.16)

(P3) shuaiideazaanlunsiuma (1=4.30, P=4.16)

(P5) wilneuilinsdeusuilueened (1=4.30, P=4.18)

(P5) Wiinuldsefen (1=4.31, P=4.21)

(P5) wiineliuinislignieswaysinsa (1=4.32, P=4.17)
(P6) musILsAlunsidswes (1=4.26, P=4.09)

(P6) Armgnedlun1siutiseRu (1=4.37, P=4.13)

(P7) thededuneadulddaau (1=4.26, P=4.14)

(P7) ANNAZDINTDINTUE 18 (1=4.35, P=4.15)

(P7) vipahazonuaziieans (1=4.32, P=4.14)

Quadrant C

(P1) MNUsaINa18v8981115 (1=4.07, P=3.90)

(P1) MNNEIBNVDIANYULDIMIS (1=3.96, P=4.04)

(P2) s wmsnzaunuusunae s (1=4.06, P=4.04)

(P2) ithesimusndaiau (1=4.11, P=4.04)

(P3) fusnsdnemsdmiugnangulviey (1=3.95, P=4.03)
(P4) nslawanriudossulay (1=4.06, P=4.02)

(P4) nsuanUnsaiuan (1=3.87, P=3.78)

(P1) AUTANANETBNAT DI (1=3.96, P=3.86)
(P2) snuingaNiuamnw (1=4.10, P=3.99)

(P2) s1niinaneseeuliidan (1=4.02, P=3.89)

(P2) SudhszA@nsHIuUasLAsAR (1=4.06, P=4.01)
(P3) AuwNNzanvasala-Un (1=4.11, P=4.05)
(P4) Msan31AN@1M15 (1=4.06, P=3.97)

(P4) Msudayuztling v (1=4.01, P=3.91)

Quadrant D

(P3) ALl INEB IS LTI (I=4.15, P=4.08)

(P7) Aua89ulag5I1v095U (1=4.17, P=4.07)

nunewe : Nsulana | = anudAty(importance) P = Msaiiunig (Performance)

P ° v o ¥ a vy ¢ 1) P '
M990 3 fﬂ’lLL‘uﬂmugﬂﬂ'mmelﬁvimwi’mﬂﬂLﬂ@i‘ll’]yjﬂiﬂl,ﬁﬂ (Qﬂﬂ'ﬂﬂflu)

Quadrant A

(P1) sav19AU89819115 (1=4.30, P=4.02)

(P1) anwan/Inlvesingdiu (1=4.27, P=4.07)

(P2) MAmunzauiuUTuIu (1=4.19, P=3.99)

(P6) AuTaslunsid@ine s (1=4.19, P=4.07)

(P7) Hosthaveauaziiivane (1=4.22, P=4.04)

(P1) SAvAVDMNRY (1=4.18, P=3.96)
(P2) srAmangauAuANIN (1=4.23, P=3.98)
(P2) fithesimuandaau (1=4.22, P=4.07)

(P7) thededuueadulddaau (1=4.26, P=4.03)

Quadrant B

(P1) AnuazeInveingiu (1=4.18, P=3.96)

(P5) winaufinisdeusudusenaf (1=4.25, P=4.18)

(P3) ANUMNIzaNYeIa L Un-Un (1=4.25, P=4.18)
(P5) wilnauiiosenden (1=4.27, P=4.23)
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(P5) wilnauguateitaldlunisliuinis (1=4.24, P=4.11) (P5) wiinnuusaNeiseuSeuasmNgay (1=4.19, P=4.21)
(P5) wilnauliuinislignsiesuazsina (1=4.28, P=4.18)  (P6) Anugnsiedlunssutnseiiu (1=4.34, P=4.25)

(P6) fu3nsvedldvarmih (1=4.19, P=4.18) (P7) anuaisulaesIuvessu (1=4.24, P=4.15)

(P7) anuazenlaesiunngluiii (1=4.32, P=4.17) (P7) ANUALRIAVRINITUE (281U (1=4.34, P=4.20)

(P7) ussemiAA UM Lew0IsIu (1=4.23, P=4.15)

Quadrant C

(P1) AmnuvaInRaNgveI019s (1=4.17, P=3.93) (P1) AMUMANAABVDUASBIAY (1=8.06, P=3.92)

(P1) MNNEIBINVDIAN LIS (1=4.03, P=3.95) (P2) smiivaneszsuliiden (1=4.09, P=3.92)

(P2) FutrszAromwnssulnsAsAn (1=4.05, P=4.04) (P3) HUsMsdnemsdmiugnAngulve (1=4.03, P=4.01)
(P4) nslavanrudessula] (1=4.15, P=4.04) (P4) NM15an31A191M1T (1=4.06, P=3.90)

(P4) msuanUnsdiuan (1=3.96, P=3.83) (P4) Msudayuuzilvingu (1=4.27, P=4.07)

(P6) AnusInsItuNsSuLIY (1=4.17, P=4.05)

Quadrant D
(P3) iafseayaanlunsiiiuma (1=4.12, P=4.11) (P3) P LiigswevosswIuils (1=4.09, P=4.12)
(P3) AuLiigwevosanuTinonsa (1=4.14, P=4.16) (P5) wilnaudswuieenslun1siusnig (1=4.17, P=4.08)

(P6) AnugneBdluns@sHeIMs (1=4.15, P=4.08)

nEwn : Msudana | = AnudAy(importance) P = MsaLiiuns (Performance)
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