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Electronic Marketing Mix Affecting Consumers Towards Pre-Order Purchasing Artist

Souvenirs via Electronic Commerce
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ABSTRACT

This independent study aimed to examine the electronic marketing mix affecting consumers towards
pre-order purchasing artist souvenirs via electronic commerce. Collect data from 416 samples who bought pre-
order artist souvenirs via electronic commerce. The results of the study revealed that most of the respondents
had a group of their favorite foreign artist who they closely monitored and bought artist souvenirs on a regular
basis. Those artist were Korean band. The respondents purchased products once a month and spend around
1,001 - 2,000 THB monthly in average. They made an order through Twitter since it was easily accessible. They
typically purchased products during 9.00 PM - 00.00 AM. Before making a decision, they normally compared 2-
3 shops and they had never been deceived. CD, DVD and photobook were frequently bought due to likeliness

and eagerness to support artist’ s work. The majority had 2-3 shops which they regularly made a purchase on
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this kind of products and they tended to consider price appropriateness before placing an order. The findings
also pointed out that the electronic marketing mix affected respondents’ decision at the high level. Privacy

appeared as the highest rank, following by place, personalization, product, price and promotion respectively.
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