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ABSTRACT

The independent study aimed to study perceptions and opinions of the customers towards social and
environmental responsibility activities of Government Savings Bank according to the framework and theory of
perceptions and opinions of customers which include three aspects: savings economy, savings society, and
savings environment. This study examined the perceptions and opinions of customers towards the outside
organization activities of Government Savings Bank. The questionnaire was used to collect data from the
sampling group of 400 customers from ten branches of the bank in Uttaradit province. The data acquired from
the questionnaire was analyzed by descriptive statistics including frequency, percentage, and mean. The data
collected was also analyzed by inferential statistics consisting of the One-Way ANOVA of the difference between
the groups of average perception level and average opinion level classified by age and their residences and the
analysis of the group comparison by analyzing the difference between the groups of average perception level
and average opinion level classified by age educational levels and their residence. However, the different
methods of analysis have been used depending on the number of samples with different perception in each

project.

The study found that the majority of the respondents were 213 females aged 30-39 years old, with
marital status and a bachelor’s degree the most. They were a merchant or had their own business and lived in
Mueng District. The respondents knew GSB School-Bank Project the most and it had the highest average
perception level towards this project. As for GSB-Building Fish Home, Protecting the Sea Project, it had the

highest level of opinions.

The analysis of the difference between the groups of the average perception level found that
customers with different educational levels had different average levels of perception towards the School-Bank
Project. In addition, customers with different ages had different average perception levels towards the Strength
Development of Community Financial Institutes Project. Furthermore, customers with different residences had
different average perception levels towards the School Sports Project of Government Savings Bank. The analysis
of the difference between the groups of the average opinion level showed that customers with different ages
had different average levels of opinion towards the School-Bank Project and the Youth Loving Nature and
Environment Project. With regard to customers with different residences, they had different average opinion

levels towards the Upgrading Community Financial Institutions to Community Banks Project.
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